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our Planet is our Business
 

SociAL cAuSE

Swiss Tours & Excursions
Montreux., Andrew Dexter
Tel: +41 (0)21 961 2658
Email:info@estc.ch
www.swisscoachtours.com

Alex Gex Mountain Leader,
Mex, (Dents Du Midi) 
Mobile: +41 (0)77 441 7520
Tel: +41 (0)27 767 1009
Email: blattgex@bluewin.ch

Manuel Jutzeler Mountain Leader
Montreux
Mobile: +41 (0)78 852 2506
Email: montreuxhiking@gmail.com
Or manujutzeler@gmail.com

Swiss Open-Air Museum Ballenberg 
PO Box , CH-3855 Brienz
Tel: +41 (0)33 952 1030
Fax : +41 (0)33 952 1039
Infoline : +41 (0)33 952 1040
Email: info@ballengberg.ch
Website: www.ballenberg.ch

Elizabeth Humbert
VA-Languagelink -English/German/
French translations.
Interpreter services (also on Skype).
Language courses. Assistance for expats.
La Croix sur Lutry
Mobile:+41 (0)77 417 5904
Tel:+41 (0)21 791 5132
Email: valanguagelink@gmx.net

a d v e r t o r i a l

g
Who has never caught himself think-
ing “If only I could speak the lan-
guage!” or “If only I could find the 
right words to write this letter!” Let 
us suppose you are involved in liti-
gation with your landlord, need the 
police or have to go to the hospital. 
Making yourself understood in such 
situations is already complicated in 
your own language, let alone in a 
foreign tongue. The subtleties of a 
language can trip you up at times 
and create added difficulties.

Problem? What problem??!!! 
Liz’s Virtual Assistant services are 
the golden key to affordable multi-
lingual support. From a very young 
age, Liz has had a passion for lan-
guages and writing, which led her to 
start out as a freelancer a few years 
ago, eventually setting up a helpline 
for anything to do with languages. 
One of her main assets is obvious-
ly her multilingualism. She speaks 
and writes English, French, Ger-
man, Spanish and Italian. These 
skills together with her vast intercul-
tural experience, give her a much 
larger scope for translation and in-
terpreter work. Having lived in var-
ious countries for LONG periods, 

knowing from personal experience what 
it means to emigrate, and having many 
years of experience in international busi-
ness (including the process of setting up 
businesses abroad), what better way is 
there to get a broad insight into mentali-
ties that are different from ours! 

What makes people use Liz’s ser-
vices and come back for more?
There are two important aspects. Num-
ber one: a wealth of relevant experience 
that cannot be learned from books. The-
ory and practical exercise have had time 
to melt and constitute a solid basis. The 
more intercultural experience a translator 
has, the more “true to life” his/her trans-
lations will be. Technical aspects can be 
learnt. The subtleties of a language are 
constituted of a cocktail of ingredients. 
That is where perceptiveness has a very 
important role to play, rounding out the 
purely technical side of any translation.

Number two: A well-targeted of-
fer. The price of translations and 
interpretation services can be so 
expensive that they become pro-
hibitive. That is where the famous on-
line-tools come in with their (at times) hi-
larious results. Liz has found a solution 
by targeting her language assistance in 

a way that allows her to offer surprising 
rates for high quality work, making her 
services highly affordable, particularly for 
the private user.

The Human Factor
With client handling getting more and 
more impersonal nowadays, Liz has de-
cided to swim against the stream. She 
takes great pride in personalising her ser-
vices, making her clients rub their eyes 
thinking they were back in the 50ies 
(when the client was still king). Liz’s clients 
ALWAYS know where they stand. There 
is nothing more frustrating than waiting 
for ages on the phone with a mechani-
cal voice asking you nicely to be patient 
or commanding you to push yet another 
button. With Liz, you always have a PER-
SON at the other end of the line. She fre-
quently goes out of her way to help. That 
is when her role as a translator or public 
writer merges with the role of a personal 
assistant. What a treat to find a service 
where the human factor counts to such an 
extent! This degree of personalisation is 
certainly one of the reasons why people 
tell her “I wish I had known about your 
services before!!!
E-Mail: va_languagelink@gmx.net
Website: http://www.valanguagelink.
vpweb.com
Tel.: 077 417 59 04

Mailah Le Guennec, A.R.T. (Life 
Coach), Geneva
Mobile:+41 (0)79 287 0065
Email: mailah.coaching@bluewin.ch
Website: www.newmentoring.ch/coach-
ing.html

Webforge
Design websites,brochures,flyers etc.
Lausanne-Ouchy, Marc Chappuis
Tel: +41 (0)21 634 80 07
Email: marcha@ludomedia.ch
Website: www.webforge.ch

www.estc.ch www.destinationswitzerland.ch

Ever wished you could simply pull a little fairy out of your 
pocket to wave her magic wand and melt language barriers? 

Forget about Language Barriers (e/f/g/s/i) !!! 

The Green Cross International (GCI) 
is a Geneva-based non-governmental 
organization founded by President Mikhail 
Gorbachev in 1993. During an address to 
the Global Forum for Survival of Humanity 
in 1989, President Gorbachev suggested 
the need to apply the “medical emergency 
response” model of the Red Cross to 

ecological threats that transcend national boundaries. Delegates at 
the Earth Summit in Rio de Janeiro in June 1992 gave whole-hearted 
support to the creation of such an organization. 
In the last 15 years GCI has extended its national network to 30 
countries, and plans to continue expanding its reach. It works to 
promote a just, sustainable and secure future for all. Guiding this work 
are fundamental human values that transcend cultural differences: 
respect, care, solidarity, integrity, equality and non-violence.

 So what makes the GCI unique? It is its vision of simultaneously 
addressing the challenges of security, poverty and the environment. 
Accordingly, GCI’s activities are organized around three pillars: to 
prevent and resolve conflicts over scarce natural resources, to assist 
those suffering from the effects on the environment and its resources of 
wars and conflicts, and to contribute to a genuine shift in values and 
behaviours necessary to build a sustainable global community.  In its 
mission to prevent and resolve conflicts over scarce natural resources, 
GCI runs the following programmes: Water for Peace, Access to 
Water, Right to Water and Smart Energy for Sustainable Development. 
Their objectives are to promote co-operation between countries that 
share water resources, the meeting of peoples’ water needs for basic 
consumption and sanitation, and the speedy deployment of renewable 
energy technologies to address climate change, rising energy 
demands and poverty. 
The Legacy of the Cold War Programme, the Social and Medical Care 
Programme and Post-War Environmental Analysis are programmes 
implemented worldwide with the aim of helping those affected by 
the environmental consequences of wars and conflicts. Activities 
include support to children, families and communities suffering long-
term socio-economic, medical and psychological stresses brought on 
by exposure to the Chernobyl nuclear disaster and the use of Agent 
orange during the Vietnam War. A few successfully implemented 
projects include an analysis of the environmental impacts of wars and 
conflicts in Kuwait, the Middle East, the Balkans, Argentina, Burkina 
Faso, and South Asia, and ensuring that environmental rehabilitation is 
now regularly included within the umbrella of humanitarian assistance 
during and after conflicts. Expertise has also been developed in the 
cleanup and conversion of military bases for civilian use, dealing with 
nuclear contamination, and the environmentally responsible destruction 
of conventional and chemical weapons stockpiles. 
 The GCI also seeks to attain a shift in values and behaviour through 
initiatives such as the Earth Charter, the Earth Dialogues and the 
Environmental Education and Awareness Programme. Poverty, 
insecurity and environmental destruction threaten humanity. The idea is 
to sensitize people, especially the young, so as to create awareness 
and to instil a sense of responsibility regarding these common threats 
to humanity.
 As a recognized charity registered under Swiss tax law, GCI initiatives 
are funded by the generosity and support of governments, foundations, 
corporations and individuals.

Leonardo DiCaprio & TAG Heuer to Support 

Green Cross International
Leonardo DiCaprio is the new “ambassador” and face of Tag Heuer, one of  
Switzerland’s leading watch manufacturers. Not only an actor but also an 
environmental activist, DiCaprio has made a multi-million dollar commit-
ment to support the “green” cause. Details of new three-year partnership 

stipulate that the royalties from the deal go to support 
the Natural Resources Defence Council (NRDC) and 

Green Cross International (GCI). 

 “TAG Heuer and I will be making donations to 
NRDC and Green Cross International as well 
as other influential and effective environ-

mental organisations,” declared DiCaprio in an official 
statement. “Each and every day, these organisations are doing important 
work to protect our planet’s resources for future generations. Hopefully, 
our donations will help expand their reach and raise their profile.”
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